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 The Member of Higher Committee of Academic Staff Promotion, Tarbiat Modares 
University, 23/06/2012 – 24/06/2014 

 President and the member of Social Science Specialized Commission in Promotion Office, 
Tarbiat Modares University, 2/09/2012- 24/06/2014 

 The Member of Performance Improvement, Evaluation and Monitoring Council, Tarbiat 
Modares University, 10/11/2007 – 17/08/2014 

 Chairman, The Executive Board of Staff Affairs, Tarbiat Modares University, 6/09/2010 – 
17/08/2014 

 President, Physical Development Committee, Tarbiat Modares University 29/12/2010 – 
17/08/2014 

 The Member of Physical Education and Sport Council, Tarbiat Modares University, 
15/01/2011 – 17/08/2014 

 Member of Safety and Environment Council at Tarbiat Modares University, 10/02/2010 – 
17/08/2014 

 Head, Economic Development, Management Studies and Technological Development 
Center, 2006 - 2014 

 Director, Planning, Expansion and Revision Management Office, Tarbiat Modares 
University, 20/10/2007 – 27/01/2010 

 President, Educational Comprehensive Planning Commission, Tarbiat Modares University 
13/11/2007 – 3/02/2010 

 Secretary and the Member of Strategic Committee at Tarbiat Modares University, 
International Campus in Noor and Syria International Campus (Farabi University), 22/2007 – 
6/02/2010 

 The Member of Research Supreme Board, Bank Maskan, 6/2006 – 12/2007 

 The Member of Strategic Management and Studies Office, Iran Touring and Tourism 
Investment Company, 12/2006 – 10/2007 

 Consultant of CEO and Member of Policy Making Council, Ghavamin Financial and Credit 
Institute, 2003- 5/2005 

 The Member of Board of Directors, Ariana Pishgam Pars Service-Industrial Group 
Company, 2004 – 2006 

 Consultant, Research and Planning Office, Bank Mellat, 2000 – 2002 
 
 
 
 

4-1) Project Manager 
1. Study of Singapore market and ways of achieving it, Employer: Institute for Trade Studies and 

Research, Executive, 2001. 

2. Creating the organization of service exporting, Employer: Department of Transportation of 

Veterans and Oppressed Foundation of Islamic Revolution of Iran, Executive: Studies and Research 

in Islamic Management Center, 2001. 

3. Designing the Structure and Applicant Qualification of Creating and Developing 

Entrepreneurial Schools in the Country, Employer: Ministry of Industries and Mines – Iran Small 

Industries Organization, Executive: Research in Industrial Engineering and Productivity in 

Amirkabir University of Technology, 2002. 

4. Strategic Planning in Mellat Bank, Employer: Mellat Bank, Executive:  Research and Planning 

Office, 2002. 

5. Study and Documentation of the Characteristics of the hundreds of Entrepreneurs in Tehran, 

Employer: Management and Planning Organization of Iran, Executive: Research in Industrial 

Engineering and Productivity in Amirkabir University of Technology, 2002. 

6. Study of Entrepreneurship Development Policies and Strategies with regard to the Particular 

Circumstances of Iran, Employer: Amirkabir University of Technology, Executive: Research in 

Industrial Engineering and Productivity Center, 2002. 

4. Executed and Ongoing Research Projects 
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7. Designing Standard Test for Identifying Entrepreneurs, Employer: Entrepreneurial Center in 

Tarbiat Modares University, 2005. 

8. Formulating the Operational and Organizational Strategy of Islamic Republic of Iran's 

Customs Administration (IRICA), Employer: Islamic Republic of Iran's Customs Administration 

(IRICA), Executive: Iran Management and Productivity Study Center (IMPSC), 2004.  

9. Strategic planning in Ghavamin Finance and Credit Institution, Employer: Ghavamin Finance 

and Credit Institution, Executive: Iran Management and Productivity Study Center (IMPSC), 2003. 

10. Formulating the Organizational and Functional Strategy of Iran Touring & Tourism in 

Investment Company (ITTIC), Employer: Iran Touring & Tourism in Investment Company 

(ITTIC), Executive: Iran Management and Productivity Study Center (IMPSC), 2005 

11. Formulating the Operational Plans in Ghavamin Finance and Credit Institution (Based on 

Formulated Strategic Planning), Employer: Ghavamin Finance and Credit Institution, Executive: 

Iran Management and Productivity Study Center (IMPSC), 2005. 

12. Formulating the Operational Plans of Islamic Republic of Iran's Customs Administration 

(IRICA) (Based on Formulated strategic planning), Employer: Islamic Republic of Iran's 

Customs Administration (IRICA), Executive: Iran Management and Productivity Study Center 

(IMPSC), 2004.  

13. Designing the Operational Plans for Iran Touring & Tourism in Investment Company 

(ITTIC), Employer: Iran Touring & Tourism in Investment Company (ITTIC), Executive: Iran 

Management and Productivity Study Center (IMPSC), 2005. 

14. Strategic Planning in Zar Spring Manufacture Company, Employer: Zar Spring Manufacture 

Company, Executive: Iran Management and Productivity Study Center (IMPSC), 2007. 

15. Study of the most Successful Strategies for Entrepreneurship Development in the World and 

their Localization with regard to Conditions of Iran, Employer: National Young’s’ Organization, 

Executive: Iran Management and Productivity Study Center (IMPSC), 2007. 

16. Designing the Development Strategy for Parent Company of Community Investment Funds to 

Support of Development in the Agricultural Sector, Employer: Parent Company of Community 

Investment Funds to Support of Development in the Agricultural Sector, Executive: Iran 

Management and Productivity Study Center (IMPSC), since 2009. 

17. Formulating the Strategic Plan of the Education area of Higher Education in Iran Based on 

Fundamental Values and Regional Studying, Employer: Ministry of Science, Research and 

Technology, Executive: Tarbiat Modares University, 2011. 

18. Strategic and Operational Plan Formulation of Ghasem Iran Company: with Strategic 
Transformation Approach, Employer: Ghasem Iran Company, Executive: Management 
Studies and Technology Development Center, 5/2013-2/2014 

19. Implementing Strategic and Operational Plan for Ghasem Iran Company, Employer: 

Ghasem Iran Company, Executive: Management Studies and Technology Development Center 
4/2014- 2/2015 

20. Designing Customer Satisfaction Assessment Model and Performance Appraisal for 
Ghasem Iran Company, Employer: Ghasem Iran Company, Executive: Management Studies 
and Technology Development Center, 9/2014 – 8/2015 

21. Market Analysis and Branding Strategy for SamenSazeh Company Regarding 
Farahzadi Project, Employer: SamenSazeh Company, Executive: Management Studies and 
Technology Development Center 2/2015. 

22. Designing the Structure of Nongovernment Funds of the development of the agricultural 
sector, Employer: Parent Company of Community Investment Funds to Support of Development in 

the Agricultural Sector, Executive: Management Studies and Technology Development Center 
1/2016(ongoing). 

 

4-2) Research Groups and Teams Manager 
 

1. Development of a Comprehensive System of Scientific Training–Practical, Executive: Iran 

Management and Productivity Study Center (IMPSC), 2005 

2. Formulating the Strategic Plan of Tarbiat Modares University, Executive: Iran Management and 

Productivity Study Center (IMPSC), 2005 

http://www.google.com/url?sa=t&source=web&ct=res&cd=1&ved=0CAYQFjAA&url=http%3A%2F%2Fwww.impsc.ac.ir%2F&rct=j&q=%D9%85%D8%B1%D9%83%D8%B2+%D9%85%D8%B7%D8%A7%D9%84%D8%B9%D8%A7%D8%AA+%D9%85%D8%AF%D9%8A%D8%B1%D9%8A%D8%AA+%D9%88+%D8%A8%D9%87%D8%B1%D9%87+%D9%88%D8%B1%D9%8A+%D8%A7%D9%8A%D8%B1%D8%A7%D9%86&ei=yC7MS976G4KvON60_JgG&usg=AFQjCNGuU-xXir903DpDQk28T-YWkdWV4Q
http://www.google.com/url?sa=t&source=web&ct=res&cd=1&ved=0CAYQFjAA&url=http%3A%2F%2Fwww.impsc.ac.ir%2F&rct=j&q=%D9%85%D8%B1%D9%83%D8%B2+%D9%85%D8%B7%D8%A7%D9%84%D8%B9%D8%A7%D8%AA+%D9%85%D8%AF%D9%8A%D8%B1%D9%8A%D8%AA+%D9%88+%D8%A8%D9%87%D8%B1%D9%87+%D9%88%D8%B1%D9%8A+%D8%A7%D9%8A%D8%B1%D8%A7%D9%86&ei=yC7MS976G4KvON60_JgG&usg=AFQjCNGuU-xXir903DpDQk28T-YWkdWV4Q
http://www.google.com/url?sa=t&source=web&ct=res&cd=1&ved=0CAYQFjAA&url=http%3A%2F%2Fwww.impsc.ac.ir%2F&rct=j&q=%D9%85%D8%B1%D9%83%D8%B2+%D9%85%D8%B7%D8%A7%D9%84%D8%B9%D8%A7%D8%AA+%D9%85%D8%AF%D9%8A%D8%B1%D9%8A%D8%AA+%D9%88+%D8%A8%D9%87%D8%B1%D9%87+%D9%88%D8%B1%D9%8A+%D8%A7%D9%8A%D8%B1%D8%A7%D9%86&ei=yC7MS976G4KvON60_JgG&usg=AFQjCNGuU-xXir903DpDQk28T-YWkdWV4Q
http://www.google.com/url?sa=t&source=web&ct=res&cd=1&ved=0CAYQFjAA&url=http%3A%2F%2Fwww.impsc.ac.ir%2F&rct=j&q=%D9%85%D8%B1%D9%83%D8%B2+%D9%85%D8%B7%D8%A7%D9%84%D8%B9%D8%A7%D8%AA+%D9%85%D8%AF%D9%8A%D8%B1%D9%8A%D8%AA+%D9%88+%D8%A8%D9%87%D8%B1%D9%87+%D9%88%D8%B1%D9%8A+%D8%A7%D9%8A%D8%B1%D8%A7%D9%86&ei=yC7MS976G4KvON60_JgG&usg=AFQjCNGuU-xXir903DpDQk28T-YWkdWV4Q
http://www.google.com/url?sa=t&source=web&ct=res&cd=1&ved=0CAYQFjAA&url=http%3A%2F%2Fwww.impsc.ac.ir%2F&rct=j&q=%D9%85%D8%B1%D9%83%D8%B2+%D9%85%D8%B7%D8%A7%D9%84%D8%B9%D8%A7%D8%AA+%D9%85%D8%AF%D9%8A%D8%B1%D9%8A%D8%AA+%D9%88+%D8%A8%D9%87%D8%B1%D9%87+%D9%88%D8%B1%D9%8A+%D8%A7%D9%8A%D8%B1%D8%A7%D9%86&ei=yC7MS976G4KvON60_JgG&usg=AFQjCNGuU-xXir903DpDQk28T-YWkdWV4Q
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3. Formulating the Strategic Plans in Mine Sector of the Ministry of Industries and Mines, 

Executive: Tarbiat Modares University, Member of Strategy and Methodology Committee and the 

Manager of Environmental Study Group 

4. Strategic Transformation Plan of Higher Education, Executive: Iran Management and 

Productivity Study Center (IMPSC), Counselor and Manager, 2010. 

5. Strategic Planning in National Institute of Genetic Engineering and Biotechnology, Executive: 

Iran Management and Productivity Study Center (IMPSC), Counselor and Manager, 2011. 

 

4-3) Consultant, Research Associate and Project Supervisor 
1. The System of Focused deputies in Maskan bank, Employer: Maskan Bank, Executive: Tarbiat 

Modares University, Manager of Supervision teams, 2011. 

2. Strategic Planning of Shahrakhay San’aty in Qom Province, Supervisor, 2009. 

3. Study of Currency Structure in Mellat Bank and designing and exploring a suitable Structure, 

Executive: Research and Planning Office of Mellat Bank, Supervisor, 2001. 

4. Designing and Developing the Entrepreneurship Courses’ Topics, Executive: Entrepreneurship 

Center of Tarbiat Modares University, Supervisor, 2003.  

5. Designing and Documenting the Management Experiences and Formulating a Practical Model, 

Employer: Management and Planning Organization of Iran, Executive: Iran Management and 

Productivity Study Center (IMPSC), Consultant and member of Committee, 2003. 

6. Designing and Establishing the Suggestion System in Ghavamin Finance and Credit 

institution, supervisor, 2004. 

 

 
 

(5-1): Journal Papers 
5-1-1) Scientific and Research papers 
 
In Persian: 

1. Abedin, Bahareh; Kordnaeij, Asadollah; Danaee Fard, Hasan and Khodadad Hoseini, Seyed Hamid (2015). “How 

Strategic Issues Emerges in Key Organizational Decision Makers Agenda”, Journal of Management Development, 

Vol. 9, Issue 27, spring, pp. 5-30.  

2. Ahmadi, Parviz; Kordnaeij, Assadollah and Mirshrifi, Fateme Sadat (2008). “Export in Plastics Industry Using of 

International Marketing Approaches”, Management Perspective, vol.8, No. 26, Spring, pp.119-145. 

3. Akbari emami, shahnaz; Moshabaki, Asghar; Kordnaeij, Asadollah and Khodadad Hosseini, Seyyed Hamid, 

(2016),” Desining The Behavioral Successful Strategy Implementation Model “, Journal of Management Research 

in Iran (Modares),Vol. 20, Issue 1, winter, PP. 103-130. 

4. Anvari, Ali; Azar, Adel; kordnaeij, Asadollah and Amiri, Mojtaba (2017), “Combining Robust Analysis and 

Fuzzy Screening to Develop a Robust Strategic Planning Model for Service Logistics Network; a Case of Shiraz 

Electric Distribution Co.”, Journal of Modern Researches in Decision Making, Issue 2, No 1, spring, PP.1-27.  

5. Azar, Adel and Kordnaeij, Asadollah (1998), “Designing the Measurement Model of Organizational Size in 

Education Organizations in Tehran Province”, Journal of Daneshvar, No.21, pp.73-81.  

6. Azar, Adel; Khodadad Hosseini, Seyed Hamid; Kordnaeij, Asadollah and Moazaz, Hashem (2013). “Designing 

Conceptual Pattern for Evaluating Strategic Performance: Based on Dynamic Strategic Value Creation Chain, 

Journal of Business Management Perspective, No. 14, summer, PP. 115-135. 

7. Azar, Adel; Sadeghi, Arash and Kordnaeij, Asadollah (2012),”Prioritizing the Factors Affecting SMEs Success 

Working in Hi-Tech-Analytic Network Process Fuzzy Approach”, Journal of Entrepreneurship Development, 

Vol.5, No.16, and summer, PP.165-184. 

8. Azimzadeh, Seyed Morteza; Ehsani, Mohammad; Kordnaeij, Asadollah and Kozechian, Hashem (2014). 

“Explaining the Conceptual Model for Creating Sport SMEs, Journal of Sport Management Studies, No 22, 

Farvardin & Ordibehesht, PP. 189-208. 

9. Baee, Sanaz; Kordnaeij, Asadollah and Delkhah, Jalil (2016-2017). “Strategic Agility in Iran's Banking and its 

effect on efficieny”, Journal of Business Strategies, Vol. 23, No.8, Autumn & Winter, pp. 43-58. 

10. Bakhshizadeh, Alireza; Kordnaeij, Asadolah; Khodadad Hossaini, Sayed Hamid and Ahmadi, Parviz (2017), 

“The Impact of Visual Aspects of Outdoor Advertising on Consumer Brand Awareness, Brand Preference and 

Brand Loyalty (Case Study: Palladium Mall)”, Journal of New Marketing Research, Vol. 6, Issue 4, Winter , PP. 1-

24. 

5. Articles and Books 
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11. Bakhshizadeh, Alireza; Kordnaeij, Asadollah; K. Hoseini, Seyyed Hamid and Ahmad, Parviz (2016), “The 

Impact of Attitude to TV Advertising on Customer Loyalty Toward The Commercial Complexes A Case Study of 

Atlas Mall Complex in TV Serial Paytakht 3”, Issue 23, No 3(88), winter, PP.125-147. 

12. Bakhshizadeh, Alireza; Kordnaeij, Asadollah; Khodadad Hosini, Seyeed Hamid and Ahmadi, Parviz, (2017), 

“Shopping Mall Success in Terms of Factors Affecting on Customers' Shopping Welfare”, Journal of 

Organizational Resources Management Research, Vol. 7, Issue 1, spring, PP. 25-43.   

13. Bashokouh Ajirlo, Mohammad; Khodadad Hoseini, Seyed Hamid; Kordnaeij, Asadollah and Azar, Adel (2012). 

“An Investigation of Factors Affecting on the Coordination of Multi-Channel Distribution from Manufactures 

Perspective”, Journal of Business Management, Issue 4, No. 11, spring, PP. 1-18.  

14. Bastam, Hadi ; Moshabaki, Asghar; Kordnaeij, Asadollah and Azar, Adel (2015), “Designing Adaptive Business 

Model Using Interpretive Structural Modelling”, Journal of Management System (Business Management 

Researches), Vol. 7, Issue 14, autumn & winter , PP. 149-179. 

15. Danaee Fard, Hassan; Babashahi, Jabbar; Azar, Adel and Kordnaeij, Asadollah (2013). “Transition in national 

wellbeing: Does good governance play a critical role?”, Journal of Management Research in Iran (Modares), Issue 

16, No. 4,winter, PP. 45-62.  

16. Danaee Fard, Hassan; Babashahi, Jabbar; Azar, Adel and Kordnaeij, Asadollah (2015). “Achieving national 

wellbeing through promoting national competitiveness capacity, Journal of Public Administration, Vol.7, No.2, 

summer, pp. 245-258. 

17. Danaee fard, Hassan; Kordnaeij, Asadollah and Lajevardi, Samaneh (2011), “The Preferment of Policy Making 

Capacity in Country: Typology of Think Tanks Role”, Journal of Public Administration,Vol.3, No. 6, spring & 

summer, pp.55-78. 

18. Dehyadegari, Saeed; Anvari Rostami, Ali Asghar and Kordnaeij, Asadollah (2005).”Studying the Relationship 

between the Competitive Advantage Dimensions and the Exporting Performance of Iranian Decorative Stones 

Exporting Companies”, Journal of Business Research, No.37, Winter, pp. 133-153  

19. Dehyadegari, Saeid; Moshabaki, Asghar; Kordnaeij, Asadollah and Ahmadi, Parviz (2015), “Factors Affecting 

Purchase Intention of Veil Clothing among Women”, Journal of Management System (Business Management 

Researches), Vol. 7, Issue 14, autumn & winter, PP. 241-264. 

20. Ehsani, Mohammad; Azimzadeh, Seyed Morteza; Kordnaeij, Asadollah; Kozechian, Hashem and Pitts, Brenda 

(2015). “A Study of the Relationship between Entrepreneural Personality Characteristics and the Start-Up of Small- 

and Medium-Sized sport Enterprises, Journal of Sport Management Studies, Issue 7, No. 1, spring, PP. 69-82. 

21. Elyasi, Nabiollah; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Parviz Ahmadi. (2017) 

“Developing a Commercialization Model of Financial Services (Case Study: Iranian Banking and Insurance 

Industry)”, Journal of Management Research in Iran (Modares), Vol 21, Issue 1, spring, PP. 1-28. 

22. Elyasi, Nabiollah; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Parviz Ahmadi. (2016) “ 

Conceptualizing the Commercialization of Financial Services”, Journal of Audit Science, Vol. 16, Issue 65, winter, 

PP. 121-141. 

23. Fallah Tafti, Saeed; Kordnaeij, Asadollah; Khodadad Hoseini, Seyed Hamid and Jamali Afousi, Majid, (2015),” 

Developing Balanced Scorecard Strategic Objectives Based on Business Ecosystem in Iranian Banking Industry”, 

Journal of Strategic Management Thought, Vol. 9, Issue 1, spring and summer, pp. 5-24.   

24. Fallah Tafti, Saeed; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Majid Jamali (2016), 

“Explaining interactive strategic objectives of Iranian Banking Industry by applying business ecosystem concept”, 

Journal of Management Research in Iran (Modares), Issue 19, No.4, winter, PP. 139-159. 

25. Fanaei Marhamat, Leila; Zali, Mohammad Reza; Rezvani, Mehran and Kordnaeij, Asadollah, (2017),” Presenting 

Conceptual Model of Corporate Entrepreneurial Learning”, Journal of Organizational Behavior Studies Quarterly, 

Vol. 6, Issue 3(23), Autumn, pp. 33-54. 

26. Feiz, Davood; Motameni, Ali Reza; Kordnaeij, Asadollah; Zarei, Azim and Soltani Dehghani, Mahdi (2017). 

“The Effect of Brand distinctiveness and performance on Brand Competitiveness with the Mediating Role of 

Technological Opportunism”, Journal of Modiriate-e-Farda, Vol. 16, No. 51, autumn, pp. 97-112. 

27. Feiz, Davood; Motameni, Ali Reza; Kordnaeij, Asadollah; Zarei, Azim and Soltani Dehghani, Mahdi (2017). 

“Investigation of the Impact of The Effect of Marketing Innovation on Brand Competitiveness with Clarifying Role 

of Technological Opportunism in the Food industry of Iran”, Journal of Business Management Perspective(JBMP), 
Vol. 16, No. 3(31), Autumn, pp. 13-29. 

28. Ghanati, Sousan; Kordnaeij, Asadollah; and Yazdani, Hamid Reza (2011). “Studying Entrepreneurial Culture in 

Organization at the University of Tehran, Journal of Entrepreneurship Development, Vol.2, No.10, winter, pp. 115-

133. 

29. Heidari, Seyed Ali; Kordnaeij, Asadollah; Khodadad Hosseini, Seyyed Hamid and Zali, Mohammad Reza, 

(2015),” dentifying the position of organizational entrepreneurial orientation in fostering competitive advantage; 

Case study: the banking context of Iran”, Journal of Entrepreneurship Development, Vol. 8, Issue 2, Summer, PP. 

233-252. 

30. Hosseini, Seyed Farhad; Khodadad Hosseini, Seyed Hamid; Kordnaeij Asadollah; Ahmadi, Parviz, (2014), 

“Designing a Model for Successful strategy implementation in Iran's automotive Companies”, Iranian journal of 

management sciences (IAMS), Vol. 9, Issue 36, Summer, PP. 1-24. 

http://journals.ut.ac.ir/page/journal-main-page.html?jourId=2315
http://journals.ut.ac.ir/page/journal-main-page.html?jourId=2315
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31. Jahanizadeh, Fatemeh; Moshabaki, Asghar; Kordnaeij, Asadollah and Khodadad Hosseini, Seyed Hamid, 

(2015),” Explaining the Basic Principles of Business Ecosystem Approach”, Journal of Management Research in 

Iran (Modares),Vol. 19, Issue 2, Summer, PP. 139-160. 

32. Kargar Samani, Amir; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Mousavi Shafaee, Seyed 

Masoud (2015). “The Effect of Urban Competitiveness on National Competitiveness, Journal of Business 

Management Perspective, No. 20, winter, PP. 125-141. 

33. Kargar Samani, Amir; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Mousavi Shafaee, Seyed 

Masoud (2015).  “Measuring the World/Global City Good Governance”, Journal of Management Research in Iran 

(Modares), Issue 19, No.1, spring, PP. 147-167. 

34. Khanalizadeh, Roghayeh, Kordnaeij, Asadollah; Fani, Aliasghar and Moshabaki, Asghar (2010). “Studying the 

Relationship between Employee Empowerment and Organizational Learning (Case Study: Tarbiat Modares 

University)”, Journal of Change Management, Vol.2, No.3, pp. 20- 44.  

35. Khodadad Hoseni, Seyed Hamid; Sinaee, Mahdi and Kordnaeij, Assadollah (2012). “Competition: A Missing 

Link in Brand Extension Evaluation Process, Iranian Journal of Management Sciences, Vol. 7, No. 26, summer, pp. 

49-70.  

36. Khodadad Hosseini, Hamid; Shafiee Roodposhti, Maysam; Kordnaeij, Asadollah and Mohammadian, Mahmoud 

(2014). “Conceptualizing the Model for Realization of Sustainable Marketing in I.R. Iran's Automotive Industry”, 

Journal of Management Research in Iran (Modares), Issue 18, No.1 (83), spring, PP. 25-53. 

37. Khodadad Hosseini, Seyyed Hamid; Shirkhodaie, Maisam and Kordnaeij, Assadollah (2010). “The Effective 

Factors on Customer Trust in E-Commerce (B2C Model)”, Journal of Modares, Vol.13, No.2 (61), summer, pp.93-

118. 

38. Khodadad Hosseini, Seyed Hamid; Osanlo, Bahareh Moshabaki, Asghar and Kordnaeij, Assadollah (2013). 

“Designing the Customer Profitability Model for Organization: Electric Industry in Iran, Journal of Management 

Research in Iran (Modares), Issue 17, No. 1, spring, PP. 73-94.  

39. Kordnaeij, Asadollah and Moshabaki, Asghar (2002). “Designing and explaining the Interactive Model of the 

Strategy, Organizational Culture and Environment in Industrial Organizations of Iran”, Journal of Modares, Vol.6, 

No.24,Spring, pp. 99-115 

40. Kordnaeij, Asadollah(2010), “Competitive Advantage”, Entrepreneurship Encyclopedia, pp.1327-1331.  

41. Kordnaeij, Asadollah; Ahmadi, Parviz; Ghorbani, Zahra and Niakan Lahiji, Nazila (2013). “Studying the 

Characteristics of Entrepreneur University in Tarbiat Modares University, Quarterly Journal of Entrepreneurship 

Development, Vol. 5, No. 17, fall, PP. 47-64. 

42. Kordnaeij, Asadollah; Ahmadpour Dariani, Mahmood and Shams, Shahabeddin (2005). “Designing the 

Organizational Structure of Entrepreneurship Centers: An Empirical Case Study in Islamic Republic of Iran”, 

Journal of Modares, Vol.9, No.39, Summer, pp. 119-157 

43. Kordnaeij, Asadollah; Ahmadpour Daryani, Mahmoud and Delkhah, Jalil (2007). “Designing a Model for 

Qualifications of Applicants of Establishing and Developing Entrepreneurship Centers”, Journal of Daneshvar, 

No.23, pp. 91-108 

44. Kordnaeij, Asadollah; Azar, Adel and Niakan Lahiji, Nazila(2010), “Formulating the Effective Organizational 

Strategy in Public Sector: An empirical Case Study in Islamic Republic of Iran’s Customs (IRICA), (2010), Journal 

of Economic Research, Vol.10, No.2,summer, pp. 91- 114. 

45. Kordnaeij, Asadollah; Bakhshizadeh, Alireza and Fatollahi, Mahdi, (2015),” Investigate the Impact of 

Psychological Empowerment on Structural Empowerment of Employees (Case Study: Saipa Company)”, Journal 

of Organizational Behavior Studies Quarterly, Vol. 4, Issue 3(14), fall, pp. 97-119.   

46. Kordnaeij, Asadollah; Bakhshizadeh, Alireza; Alipour, Mahdi and Jafarzadeh Kenari, Mahdi (2013). “Study of 

effect of obligation to religious functions on pedagogy employees’ organizational commitment (Case: pedagogy 

employees of Shahriar), Journal of Organizational Culture Management, Issue 11, No. 2, summer, PP. 189-210.  

47. Kordnaeij, Asadollah; Danaee Fard, Hassan; Delkhah, Jalil and Aghaziarati, Madhi (2013), “Strategic Renewal: 

Studying the Role of Organizational Learning, Journal of Business Management Perspective, No. 15, fall, PP. 37-

57.  

48. Kordnaeij, Asadollah; Fani, Aliasghar and Masoudi, Zahra (2014), “Organizational Culture of the Missing Link 

between Organizational Transparency and Organizational Performance”, Journal of Organizational Culture 

Management, Issue 12, No. 2, summer, PP. 173-190.  

49. Kordnaeij, Asadollah; Khanifar, Hossein; Rastegar, Abbasali and Zeraatkar, Somayeh (2011). “The Transpersonal 

Communication and its Relationship with Organizational Commitment (Case Study: Islamic Republic of Iran 

Broadcasting), (2011), Journal of Daneshvar, Vol.18, No. 2 (47), Tire, PP. 483-494  

50. Kordnaeij, Asadollah; Khanifar, Hossein; Zeraatkar, Somayeh and Rafati Alashti, Kobra (2012). “Spiritual 

Intelligence and its Relationship with Organizational Citizenship Behavior (Case Study: Islamic Republic of Iran 

Broadcasting), Organizational Resources Management Research, Issue 2, No.2, summer, PP. 127-147.  

51. Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid; Majid Jamali and Fallah Tafti, Saeed (2016), 

“Identifying and explaining balanced scorecard strategic objectives in Iranian Banking Industry”, Journal of 

Executive Management, Vol. 7, Issue 13, Summer, PP. 119-136. 
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52. Kordnaeij, Asadollah; Moghimi, Seyed Mohammad; Ghanati, Sousan and Yazdani, Hamid Reza (2009). 

“Investigation on the Relationship between Organizational Structure and Entrepreneurship Culture in Tehran 

University”, Journal of Public Aministration, Vol.1, No.3, fall & winter, pp. 119-134. 

53. Kordnaeij, Asadollah; Moishabaki, Asghar; Sasani, Mohammad Hadi and Delkhah, Jalil (2014). “The study of the 

influence of dynamic capabilities on organizational performance with BSC approach”, Journal of Executive 

Management, Vol. 6, Issue 12, winter and spring, PP. 107-130. 

54. Kordnaeij, Asadollah; Rezaeian, Ali and Akbari, Hassan (2007). “Investigation of Corporate Entrepreneurship 

Obstacles; An empirical evidence from North Wood Industry Company”, Journal of Modares, Vol.11, No.55, fall, 

pp. 141-159.  

55. Kordnaeij, Asadollah; Shahtahmasbi, Esmaeil and Karimi, Mohammad (2014). “The impact of background 

factors on entrepreneurial intention of Iran students, with concentration of students' ethnicity, Journal of 

Entrepreneurship Development, Issue 7, No 3, fall, PP. 509-528.  

56. Kordnaeij, Asadollah; Taheri, Fateme and Niakan Lahiji, Nazila (2010), “The Holographic Nature of Change in 

Information Era Organizations”, Journal of Organizational Culture Management,Vol.8, No. 21, summer, pp. 63-85. 

57. Kordnaeij, Assadollah; Bagheri, Ghodratollah; Zali, Mohammad Reza and Goldar, Zahra (2012). “Studying the 

Relationship between Leadership Style and Female Sport Coaches Success in Iran, Journal of Daneshvar 

(Behavior), 18th year, new issue, No. 50, Dey, PP. 165-176.  

58. Kordnaeij, Assadollah; Khaef Elahi, Ahmad Ali; Zali, Mohammad Reza and Rafiee, Fereshteh (2012). 

“Identifying the Entrepreneurial Opportunities in Hospital Industry- Case Study: Dr. Shariati Hospital, Journal of 

Business Management Perspective, No 11, fall, PP. 101-118. 

59. Kordnaeij, Assadollah; Zali, Mohammad Reza and Bahamin, Majed (2014), “Structural Solutions of 

Entrepreneurship Development in Iran, Journal of Entrepreneurship Development, Issue 6, No. 2, summer, PP.95-

114.  

60. Kordnaeij, Assadollah; Zali, Mohammad Reza and Shoraka, Sara (2010). “Identifying and Prioritizing 

Entrepreneurial Opportunities the Passenger Service in Raja Rail Transportation Company”, (2010), Journal of 

Entrepreneurship Development, Vol.2, No.7, spring, pp. 117-140.  

61. Lajevardi Samaneh; Rahimnia, Fariborz; Mortazavi, Saeed and Kordnaeij, Asadollah (2016), “Application Q 

Methodology to Configuration the Subjective Patterns: Valuing of Productivity of Human Resources from the 

Perspective of Faculty Members”, Journal of Public Management Researches,Vol.9, Issue. 31, spring, pp.5-28. 

62. Lajevardi, Samaneh; Rahimnia, Fariborz; Mortazavi, Saeed and Kordnaeij, Asadollah (2016), “Understanding the 

Subjective Patterns of Experts in Executive Agencies of the Country: Improving or not Improving the Productivity 

of Human Resources in the Public Sector”, Journal of Management Development,Vol.9, No.4(30), winter, pp.141-

165. 

63. Madani, Fatemeh Alsadat; Khodadad Hosseini, Seyed Hamid; Kordnaeij, Asadollah and Moshabaki Isfahani, 

Asghar (2015). “Designing a Model of Customer Excellence Process In Banking and Insurance Services Sector”, 

Journal of Business Strategies, Vol. 2, No.4, autumn & winter, pp. 1-18. 

64. Mansori, Mahdieh; Kordnaeij, Asadollah and Khodadad Hosini, Seyeed Hamid, (2016), “Investigating 

Consumption Values Effect on Purchase Intention”, Journal of Organizational Resources Management Research, 

Vol. 6, Issue 4, winter, PP. 171-188.   

65. Moghadas Poor, Saeed; Danaee Fard, Hassan; Kordnaeij, Asadollah, (2013), “Exploring key factors of some 

public policies failure in Islamic Republic Of IRAN: A case study of (national) tax policies”, Journal of 

Organizational Culture Management, Issue 11, No. 1, spring, PP. 33-68.  

66. Norouzi, Hossein; Moshabaki, Asghar; Khodadad Hosseini, Seyyed Hamid and Kordnaeij, Asadollah (2012). 

“Studying the Relationship between Emotional Intelligence Capabilities and organizational Entrepreneurship (Case 

Study; Automotive Industry), Journal of Innovative Management, Vol. 1, No. 2, winter, PP. 39-64.  

67. Rezaee, Davood; Kordnaeij Asadollah and Moshabki, Asghar (2016),” The Analysis of Perceived Value, 

Relationship Quality and Customer Loyalty in Banking Industry in Iran”, Journal of Management System 

(Business Management Researches), Vol. 8, Issue 15, Spring and Summer, PP. 21-38. 

68. Sadeghi, Amir; Moshabaki, Asghar; Kordnaeij, Asadollah and Khodadad Hosseini, Seyyed Hamid, (2015),” 

Islamic Management Meta research in Iran (Case: Research articles  from 1380 to 1394), Vol. 23, Issue 4, Winter, 

PP. 101-131. 

69. Sahaf Zadeh, Atusa; Mansoori, Fereshteh; Khodadad Hosseini, Seyed Hamid; and Kordnaiej, Asadollah (2016), 

“The impact of packaging dimensions on customer satisfaction and Involvement with emphasis on the mediating 

role of attitudes towards packaging”, Journal of Food Science and Technology, Vol.13, Issue 59, winter, PP. 109-
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Competitive Intelligence on Organizational Performance in Commercial Banks: A Survey on Commercial Banks” 

Journal of Information Technology Management (JITM), Vol.7, Issue 4, winter, PP. 789-804. 
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http://journals.ut.ac.ir/page/journal-main-page.html?jourId=2315
http://journals.ut.ac.ir/page/journal-main-page.html?jourId=2315
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“Studying the Effect of Business Networks on Competitive Advantage with Explanation of Capability Creation 
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73. Shahtahmasbi, Esmaeil; Khodadad Hosseini, Seyyed Hamid and Kordnaiej, Asadollah (2016), “Designing the 
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with clarifying the roles of dynamic capabilities dimensions”, Journal of Management Research in Iran (Modares), 

Issue 20, No.1, spring, PP. 81-101. 

74. Shahtahmasebi, Esmaeel; Khodadad Hosseini, Seyed Hamid; Kordnaeij, Asadollah and Azadarmaki, Taghi 

(2013). “Designing the model for external social capital role in achieving competitive advantage; case study: paint 
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75. Talari, Mohammad; Khodadad Hoseini, Seyed Hamid; Kordnaeij, Asadollah and Azar, Adel (2016). “Typology 

of Balancing Strategies in an Ambidexterity Portfolio: The Theorization of Grounded Theory in Holdings 

Companies”, Iranian journal of management sciences (IAMS), Vol. 11, No. 43, autumn, pp. 59-86. 

76. Talari, Mohammad; Khodadad Hoseini, Seyed Hamid; Kordnaeij, Asadollah and Azar, Adel (2017). 

“Conceptualization of the "Ambidexterity portfolio" in holding companies: the Grounded Theory of the classical 

foundation”, Journal of Business Strategies, Vol. 24, No.9, spring & summer, pp. 57-76. 

77.  Tehrani, Hossein; Kordnaeij, Asadollah; Khodadad Hosini, Seyeed Hamid and Moshabaki Esfahani, Asghar, 

(2018),” Designing the Fundamentals and Prerequisites Model for Developing International Markets in ICT 

Industry” Journal of Information Technology Management (JITM), Vol.9, Issue 4, winter, PP. 729-758. 

78. Zali, Mohammad Reza; Madhoshi, Mehrdad and Kordnaeij, Assadollah (2007). “Assessment of Entrepreneurship 

Characteristics of Students (Case Study of Mazandaran University)”, Journal of Modares, Vol.11, No.55, fall, pp. 
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79. Zali, Mohammad Reza; Schøtt, Thomas; Kordnaeij, Assadollah and Najafian, Mina (2012). “The Role of Social 

Network in Business Performance: the Moderating Role of Role model And Entrepreneurial Motivation (Case of 

Firms in Iran, Croatia and Denmark)”, Journal of Management Research in Iran (Modares), Issue 16, No.2, summer 

PP. 91-111.  

80. Zarei, Azim; Motameni, Ali Reza; Feiz, Davood; Kordnaeij, Asadollah; and Farsizadeh, Hossein (2017). “The 

Role of Export Entrepreneurship-oriented Behavior in Firms' Export Performance Promoting by Clarifying 

Mediator role of Competitive Advantage ”, Journal of Public Management Researches, Vol. 9, No. 34, winter, pp. 

169-193. 

81. Farokh, shima; Kordnaeij, Asadollah; Khodadad hosseini, Seyed Hamid and Zali, Mohammad Reza (2018). 

“Identifying Growth framework for Small and Medium-Sized Enterprises in Iran Food Industry, using Grounded 

Theory”, Journal of Entrepreneurship Development, Issue. 10, No. 3, fall, pp. 457-475. 

82. Sadeghi, Amir; Moshabaki, Asghar; Kordnaeij, Asadollah and Khodadad Hosseini, Seyyed Hamid, (2017),”The 

shortcomings of the Methodology of Scientific Articles of Islamic Management, Pathological Meta-Data Analysis” 

, Metodology of Sicial Science and Humanities, Issue 4, No. 92,fall, PP. 7-44. 

83.   
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1. Abedin, Bahareh; Kordnaeij, Asadollah; Danaee Fard, Hasan and Khodadad Hoseini, Seyed Hamid (2015). 

“Formation and Identification of Strategic Issue in Organizations: A Review and Classification of Current Studies”, 

the International Technology Management Review, Vol. 5, No. 1, pp. 28-39.  

2. Abedin, Bahareh; Kordnaeij, Asadollah; Danaee Fard, Hasan and Khodadad Hoseini, Seyed Hamid (2015). 

“Investigating what Determines Strategic Issues in Organizations: A Qualitative Study”, Mediterranean Journal of 

Social Scieneces MCSER Publishing, Rome-Italy, ISSN 2010-827X, Vol. 6, No.5, September, pp.553-560.  

3. Akbari Emami, Shahnaz; Moshabaki, Asghar; Khodadad Hosseini, Seyyed Hamid and Kordnaeij, Asadollah 

(2016). “Management as a key stone of strategy implementation Process”, Journal of Management and 

Administration Sciences Review, Vol. 5, Issue 1,  May  pp. 31-37. 

4. Alizadeh, Alireza, Moshabaki, Asghar; Khodadas Hoseini, Seyyed Hamid and Kordnaeij, Asadollah (2014). “The 

Comparison of Product and Corporate Branding Strategy: a conceptual framework”, Journal of Business and 

Management (IOSR0 JBM), ISSN 2319-7668, Vol. 16, ISSUE 1. Jan, pp14-24. 

5. Azimzadeh, Seyed Morteza; Ehsani, Mohammad; Pitts, Brenda; Kordnaeij, Asadollah and Kozechian, Hashem 

(2013). “The Vital Factors for Small and Medium Sized Sport Enterprises Start-ups”, Asian Social Science, Vol. 9, 

No. 5, May, pp. 243-253, indexed in Scopus. 

6. Baee, Sanaz; Kordnaeij, Asadollah and Delkhah, Jalil (2015). “Strategic agility comparative impact on efficiency 

in public and private banks in Iran”, Journal of Survey Methodology, ISSN 0714-0045, Vol. 44, No. 1, May-June, 

pp.181-198.  

7. Bakhshizadeh, Alireza; Kordnaeij, Asadollah; Asadollahi, Mohammadreza; Khodadad Hoseini, Seyed Hamid and 

Ahmadi, Parviz (2016). “Explanation and Design of a Success Model for Shopping Malls Based on Grounded 

Theory”, Iranian Journal of Management Studies, ISSN: 1447-9508, Vol.23, No.3, summer, pp.97-120. 
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8. Bakhshizadeh, Alireza; Kordnaeij, Asadollah; Khodadad Hoseini, Seyed Hamid and Ahmadi, Parviz (2017). 
“Explaining and Testing the Aboriginal Model of Shopping Malls Success (Case Study Shopping Malls in 
Tehran)”, Iranian Journal of Management Studies, ISSN: 2008-7055, Vol.10, No.1, winter, pp.259-282. 

9. Fallah Tafti, Saeed; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Jamali, Majid (2015). 

“Business Ecosystem as a New Approach in Strategy”, Management and Administrative Sciences Review, ISSN 

2308-1368, Vol. 4, Issue 1, January, pp.198-205. (Academy of Business & Scientific Research).  
10.  Farrokh, Shima; Kordnaeij, Asadollah; Khodadad Hoseini, Seyed Hamid and Zali, Mohammad Reza (2016). 

“Factors Affecting the Growth of Small and Medium-Sized Enterprises”, International Journal of Applied Business 
and Economic Research, ISSN: 0972-7302, Vol.14, No.10, fall, pp.6199-6216. 

11. Fathollahi, Soraya; Kordnaeij, Asadollah; and Aghaei, Mohammad (2016). “Drivers Impacting on Customer’s e- 
Satisfaction with moderating of Brand Image and Trust”, International Journal of Humanities and Cultural Studies, 
ISSN: 2356-5926, Special Issue, January, pp.2119-2145. 

12. Heidari, Seyyed Ali; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Zali, Mohammad Reza (2014). 

“A Model for Achieving Customer Exultation in Commercial Banks”, A Journal of Multidisciplinary Research, 

Vol. 3, Issue 11, November, pp.320-339. (Special Issue on Basic and Applied Sciences).  
13. Heidari, Seyyed Ali; Kordnaeij, Asadollah; Khodadad Hosseini, Seyyed Hamid and Zali, Mohammad Reza 

(2013). “A Model for long- tern performance of commercial banks: An interpretive structural modeling (ISM) 
view”, Journal of Survey Methodology, ISSN 0714-0045, Vol. 44, No. 1, May-June 2015, pp.181-198.  

14. Hosseini, Seyed Farhad; Khodadad Hoseini, Seyed Hamid; Kordnaeij, Asadollah and Ahmadi, Parviz (2015). 

“Survey the role of Sensemaking in strategy implementation”, Engineering Research Journal, ISSN 1110-1180, 

Vol.3, Issue 7, , pp.86-93. 
15. Hosseini, Seyed Farhad; Khodadad Hoseini, Seyed Hamid; Kordnaeij, Asadollah and Ahmadi, Parviz (2016). 

“Survey and Explain the role of Sensemaking in Successful Strategy Implementation in Iran s Automotive 
Companies, Business: Theory and Practice, ISSN 1648-0627, Vol.17, Issue 3, pp.202-215. 

16. Jamali, Reza; Moshabaki, Asghar and Kordnaeij, Asadollah (2016).”The competitiveness of CSR communication 

strategy in social media”, International Journal of Business Information Systems, ISSN 1746-0972, Vol. 21, No.1, 

Jan, pp.1-16.  

17. Kargar Samani, Amir; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Mousavi Shafaee, Seyed 

Masoud (2014). “A Comparative Review of Globalization: A Political- Economic Approach, , International Journal 

of Current Life Sciences, ISSN 2249-1465, Vol.4, Issue. 9, September, pp. 5270-5281. 

18. Khanifar, Hosein; Kordnaeij, Asadollah and Eslampour, Maryam(2010) “The  Relationship Between 

Organizational Culture and Sovereignty of Merit Principle in Iran, Journal of  Monoaon Yeuhbin (Russian), Vol. 6, 

No. 17, pp. 114-118. 

19. Kordnaeij, Asadollah and Bakhshizadeh, Alireza (2013). “Studying the affecting factors on intention to buy and 

buying organic products by emphasizing on planned behavior theory (Case Study: the customers of organic product 

shops in Tehran)”, Jokull Journal, ISSN 0449-0576, Vol.63, No.11, Nov, pp. 58-79. 

20. Kordnaeij, Asadollah and Ebrahimi, Mohsen (2015), “Investigating the role of entrepreneurship governmental 

groups on macro-economic strategies”, Uncertain Supply Chain Management 3, pp. 2-6. 

21. Kordnaeij, Asadollah and Hassan Beygi, Narges (2014). “Customer Characteristics and New Product Knowledge 

Effects on Impulse Buying Behavior, European Journal of Economics, Finance and Administrative Sciences, ISSN 

1450-2275, Issue 65, May, pp.96-108. 

22. Kordnaeij, Asadollah; Askaripoor, Hossein and Imani, Abbas (2013). “The Impact of E-Baking Service Quality 

Dimensions on Customers' Satisfaction and Brand Equity (Case Study: Refah Bank, Tehran)”, Business and 

Management Research, ISSN 1927-6001, Vol.2, No.4, Dec, pp.25-37. 

23. Kordnaeij, Asadollah; Azizi, Firouzeh; Jafarzadeh kenari, Mehdi & Bakhshizadeh, Alireza (2014). “Evaluating 

the Measure of Examining the Credit of Steel Distributors in Iranian Market in Terms of Customers”, European 

Journal of Scientific Research, ISSN1450-216x,Volume.118, No.2, February, pp.231-241, indexed in Scopus, and 

ISI Indexed Journal; Impact Factor 0.736. 
24. Kordnaeij, Asadollah; Bagherzadeh, Ghasem; Mombeini, Hossein and Bakhshizadeh, Alireza (2015). “Customer 

Switching Behavior in Iran Banking Services Industry”, International Journal of the Humanities, ISSN: 1447-9508, 
Vol.22, No.4, fall, pp.1-20. 

25. Kordnaeij, Asadollah; Bakhizadeh, Alireza and Shabany, Reza (2013). “The Outcomes of Relationship Marketing 

Strategy in Banking Industry by Emphasizing on Word of Mouth”, International Research Journal of Applied and 

Basic Sciences, ISSN 2251-838x, Vol. 4, No.7, pp. 

26. Kordnaeij, Asadollah; Bakhshizadeh, Alireza and Asgarizadeh, Hosein (2014). “Counterfeits and Their Impact on 

Brand Equity of Original Products (Case Study: Clothing Industry in Tehran)”, Under Publication, the International 

Journal of Humanities, ISSN 1735-5060,  
27. Kordnaeij, Asadollah; Bakhshizadeh, Alireza and Askaripoor, Hossein (2015). “Counterfeits and Their Impact on 

Brand Equity of Original Products (Case Study Clothing Industry in Tehran)”, International Journal of the 
Humanities, ISSN: 1447-9508, Vol.22, No.1, spring, pp.109-130. 

28. Kordnaeij, Asadollah; Bakhshizadeh, Alireza; Imani, Abbas and Haghkhah, Azam (2013). “Studying Brand 

Equity in Terms of Affecting Factors on Customers’ Attitude toward Products with Halal Brand (Case Study: 

Kuala Lumpur, Malaysia)”, European Journal of Scientific Research, ISSN 1450-216x, Vol. 106, No.2, July, pp. 

163-176, indexed in Scopus, and ISI Indexed Journal; Impact Factor 0.736. 
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29. Kordnaeij, Asadollah; Danaeefard, Hassan; Zali, Mohammad Reza and Vasheghani, Samane (2012). “The Role of 

Organizational Culture in Customer Satisfaction,”, European Journal of Economics, Finance and Administrative 

Sciences, ISSN 1450-2275,Vol.51, pp.146-157, indexed in Scopus 

30. Kordnaeij, Asadollah; Dehyadegari, Saeed and Bakhshizadeh, Alireza (2012). “A study on the effect of 

knowledge management on customer orientation in governmental organization”, Management Science Letters, 

Vol.2, pp. 1901–1906, indexed in ISC 

31. Kordnaeij, Asadollah; Ebrahimi, Mohsen; Forozandeh Dehkordi, Lotfollah and fani, Asghar (2014). 

“Investigating fundamentals of knowledge based economy using grounded theory”, Management Science Letters, 

pp. 2423-2426. 
32. Kordnaeij, Asadollah; Ghondaghsaz, Nasim and Delkhah, Jalil, (2018), "Operational efficiency of plastic 

producing firms in Iran: A DEA approach", Benchmarking: an International Journal (ISSN: 1463-5771), accepted 
for publication. 

33. Kordnaeij, Asadollah; Goldar, Zahra; Emdadifar, Omid and Forouzandeh, Zahra (2012). “To Examine Female 

Coaches’ Success: Focusing on the Impact of Leadership Style”, European Journal of Scientific Research, ISSN 

1450-216X,Vol.72, No.2, pp. 211-227, indexed in Scopus, and ISI Indexed Journal; Impact Factor 0.736. 

34. Kordnaeij, Asadollah; Khodadad Hosseini, Seyyed Hamid and Ahadi, Sarah (2014). “Study the Impact of Brand 

Equity on Impulse Buying: Mediating Role of Product Attributes (Mobile Phone Industry)”, American Journal of 

Scientific Research, ISSN 2301-2005, Issue. 97, Jan, pp.72-82, ISI Indexed Journal  

35. Kordnaeij, Asadollah; Mohtadi, Mehran; Abdi Bavandpouri, Ronak and Danaeefard, Hassan (2011) “One Man 

International Company Business Model: Virtual 24/7 company for SME entrepreneurs”, European Journal of 

Scientific Research, ISSN 1450-216X, Vol.50, No.3, pp.300-316, indexed in Scopus, and ISI Indexed Journal; 

Impact Factor 0.736. 

36. Kordnaeij, Asadollah; Mohtadi, Mehran; Jandaghi, Gholamreza and Mokhtari Mughari, Ali (2011). “Analysis and 

investigation of the role of brand in keeping and increasing purchase portfolio of customers of air freshener 
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38. Kordnaeij, Asadollah; Salmasi, maryam and Forouzandeh, Zahra (2011). “Evaluation of Strategies 
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Scientific Research, ISSN 1450-216X,Vol. 57, No.2, pp.265-274, indexed in Scopus, and ISI Indexed Journal; 

Impact Factor 0.736. 
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41. Kordnaeij, Asadollah; Zali, Mohammad Reza; Shoraka, Sara and Abdi Ronak (2011). “Recognizing 
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43. Mahdi, Mahmoud; Kordnaeij, Asadollah and Mahjoub, Hossein (2015). ” The Application of Neural Network and 

ANFIS Models on Predicting Customer Loyalty”, Journal of Survey Methodology, ISSN 0714-0045, Vol. 44, No. 

1, May-June, pp.159-180.  

44. Mahjoub, Hossein and Kordnaeij, Asadollah (2015). “The Impact of Prestige, Consumer Personality and Self-

Concept on Brand Loyalty”, The International Journal of Business & Management, ISSN 2321-8916, Vol. 3, Issue 

4, April , pp.392-398. 

45. Mahjoub, Hossein; Kordnaeij, Asadollah and Mansouri Moayad, Fereshteh (2015). “The Effect of Self-
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“Designing a model of Emotional Intelligence and its Effect on Customer Satisfaction: A Case Study of Iranian 

Automotive Industry”, Research Journal of Resent Science, ISSN: 2277-2502, Jun 2013, accepted for Publication. 
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48. Moshabaki, Asghar; Norouzi, Hossein; KhodadadHosseini, Seyyed Hamid and Kordnaeij, Asadollah (2013). “A 
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Automotive Industry in Iran”, Jokull Journal, ISSN 0449-0576, September, pp. 351-365. 

49. Nesaee, Khabat; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Azar, Adel (2014). “The effect of 

country origin on consumers, willingness to buy: The role of Hofsteds cultural dimensions”, Visi Journal 

Akademik All rights reserved, No.1, pp. 10-20 

50. Nesaee, Khabat; Kordnaeij, Asadollah; Khodadad Hosseini, Seyed Hamid and Azar, Adel (2014). “The effect of 

country of origin on Iraqi Kurdistan consumers, willingness to buy construction materials: The moderating role of 

consumer ethnocentrism, global openness, and patriotism”, SYLWAN, October, pp. 236-254. 

51. Samsami, Fardis; Khodadad Hoseini, Seyed Hamid; Kordnaeij, Asadollah and Azar, Adel (2015). “Managing 

Environmental Uncertainty: From Conceptual Review to Strategic Management Point of View”, International 

Journal of Business and Management , ISSN 1833-3850, Vol. 10, No.7, June 20, pp.215-229. 

52. Shahabi, Ellahe, Kordnaeij, Asadollah, Khodadad Hosseini, Sayed Hamid, Azar, Adel, (2017), "Investigating the 

Critical Success Factors in Supply Chain of Leading Pharmaceutical Distribution Companies in Iran Using Hybrid 

Method)", International Journal of Economic Perspectives (IJEP, ISSN:1307-1637),Vol, 11, Issue 4, pp. 
53. Shahabi, Ellahe; Kordnaeij, Asadollah; Khodadad Hoseini, Seyed Hamid and Azar, Adel (2017).Critical Success 

Factors in the Supply Chain an Adaptive Approach”, International Journal of Applied Business and Economic 
Research, ISSN: 0972-7302, Vol.15, No.5, April, pp.367-381.  

54. Taghavi Shavazi, Elaheh; Moshabaki, Asghar; Khodadad Hoseini, Seyed Hamid and Kordnaeij, Asadollah 

(2015). “Designing Export Performance Model based on Organizational Orientations, , Iranian Journal of 

Management Studies (IJMS), ISSN 2008-7055, Vol. 8, No. 2, April, pp. 265-285.  

55. Taghavi Shavazi, Elaheh; Moshabaki, Asghar; Khodadad Hosseini, Seyyed Hamid and Kordnaeij, Asadollah 

(2013). “Customer Relationship Management And Organizational Performance: A Conceptual Framework Based 

On The Balanced Scorecard (Study Of Iranian Banks), , Journal of Business and Management (IOSR-JBM), ISSN 

2319-7668, Vol. 10, Issue 6,  May & Jun, pp. 18-26. 

56. Taghavi Shavazi, Elaheh; Moshabaki, Asghar; Kodadad Hosseini, Seyyed Hamid and Kordnaeij, Asadollah 

(2013). “Impact of Market Orientation and Entrepreneurial Orientation on Export Performance”, International 

Journal of Management Research and Review, ISSN 2249-7196, Vol. 3, Issue 5, Artucke No.2/2845-2854, May. 

57. Zali, Mohammad Reza; Schøtt, Thomas; Kordnaeij, Assadollah and Najafian, Mina (2012). “Entrepreneurs' 

networks affecting innovation: Firms in Iran and Denmark”, African Journal of Business Management, ISSN 1993-

8233, Vol. 5, No. 17(2 May), pp. 5737-5743, ISI Indexed Journal; Impact Factor 1.105. 
58. Zarei Gharkanlu, Ghasem; Moshabaki, Asghar; Kordnaeij, Asadollah and Mohammadian, Mahmood (2014). 

“Advertising Strategy: A Theoretical Model for Selecting Advertising Strategy”, A Journal of Multidisciplinary 
Research, ISSN 2278-0637, Vol.3, Issue9, September, pp.181-192. (Special Issue on Multidisciplinary Studies). 

59. Zilaie, Razie; Kordnaeij, Asadollah and Ahmadi, Parviz (2016). “The Relative Contribution of Brand Love and 
Country Image towards the Formation of Brand Equity”, Mediterranean Journal of Social Sciences MCSER 
Publishing, Rome-Italy, ISSN 2039-9340, Vol. 7, No.2, March , pp.164-175. 

 

5-1-2) Scientific and Primitive Papers 
1. Customer satisfaction: The Most Important Challenge in Auto Industry, (2003),  Journal of Saypa 

Andisheh Gostar, No.27&28 (August and September), pp.6-11  

2. Customer orientation: The Successful Factor of Excellence Organizations, (2005), Journal of 

Management Studies (Allameh Tabataba'i University), No. 43-44, (fall and winter) , PP. 153-185 

3. Customer Orientation and Customer Satisfaction Measurement Models (Banking industry’s 

model), (2004), Journal of management and development, vol.6, No.22, pp.81-101 

4. Entrepreneurial University and Its Role on Employment Creating in Higher Education, (2005), 

Journal of management and development, Vol.7, No.26, pp.17-33 

5. The Role of Pressure Groups in  the Formation of Public Policy, (2006), Journal of management 

culture (The University of Tehran, Farabi Campus) , Vol.4, No.12, pp.65-82 

6. Leadership and change Management in Organization, (2007), The University of Tehran, Farabi 

Campus, Special Issue, pp.197-235   
7. Challenges Facing Entrepreneurship Education in Iran’s University, (2008), Journal of Management 

and Development, Vol.9, No.35, PP. 8-23  

8. Entrepreneurship Development Alternatives in Iran, (2007), No.10 & 11, pp.41-59 

9. A Step Toward Designing a Merit Model for NAJA Commanders and Managers,  Quarterly Journal 

of Bazresi-E-NAJA(Supervision & Inspection) , Vol.4, No.12 (2010), pp.157-178  

10. Establishment, Improvement and Development of BRT line; a Solution for Reducing Traffic in 

Mega-Cities, (2011), Traffic Management Studies Journal, Vol. 6, No. 20 (spring), PP. 59-82 

 

5-1-3) Scientific Conferences and Symposiums Papers 
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1. The role of Higher Education on Entrepreneurship Development and Creating Employment in 

Iran, The First Conference of Higher Education and Employment in Iran, 2003 

2. Employment in Service Sector: A Confident Alternative for Employing High Educated 

Graduates, Conference on Exploring Management and Economics Factors in Employment, 13 and 

14 December 2003 

3. Designing The Customer Relationship System and Its Role on the Successfulness of Auto 

Industry, Seminar on the Applications of Information Technology in Auto Industry, 2004 

4. Entrepreneurial University, higher education and Its Role in Employment Creating in Higher 

Education, The Second Conference of Employment and Higher Education System of Iran, 30 and 

31 may 2005. 

5. Examining  the Organizational Entrepreneurship Obstacles: Sanate Choube Shomal 

Company, The First National Conference on Industrial  Management, 31 May and 1 June 2005 

6. Organizational culture at Entrepreneurial University, Case Study of The University of Tehran, 

The 5th GIAN- International Symposium Cum Workshop: Knowledge Management & Innovation in 

Higher Education,2005 

7. Entrepreneurship Education in Iran: Special Issue on Entrepreneurship Education and 

Training in Universities, The 5th GIAN- International Symposium Cum Workshop: Knowledge 

Management & Innovation in Higher Education, 2005 

8. Corporate Entrepreneurship: Studying the Factors Related to Innovation in Organization, The 

First National Conference on Entrepreneurship Management, 14 and 15 February 2007 

9. Effective Organizational Strategy Formulation in Public Sector: Case Study the Islamic 

Republic of Iran Customs Administration(IRICA), The First National Conference on Strategic 

Management, 24 and 25 February 2007,  

10. Entrepreneurship Education as a Newly-Emerged Area, The First National Conference on 

Entrepreneurship Management, 14 and 15 February 2007 

11. Strategies For Entrepreneurship Development In Iran, Conference on Research Achievements of 

National Youth Organization, 26 August 2007 

12. Structural Solutions for Entrepreneurship Development, a Confident Context for Employment 
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13. Entrepreneurship and Participation System, Suggestion System Conference, 28 and 29 
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14. IT Strategies Alignment with Organization Strategies Using the Balanced Score Card (BSC), 

3rd International Conference on Strategic Management, 9 and 10 November 2008 

15. The Position of Suggestion System in Organization Strategies, First International Conference on 

Participation Management and Suggestion Systems, December 2009 

16. The Study of Attaining the Formulated Objectives and Strategies Using the Balanced Score 

Card (BSC) in Rayan Saipa Insurance Services Company, The 4th International Conference in 
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17. Imam Khomeini and Supreme Leader Ideas on Iranian Muslim Women Identity, The National 

Conference in Women, Islamic Republic, and Islamic-Iranian Civilizing, 2010  

18. The Role of Distribution Channels in Organizational Success, The 3rd Conference in Distribution 

System Management, 2010 

19. Plans Executed to Develop Entrepreneurship and SMEs in China, International Conference on 

Entrepreneurship, University of Tehran, Iran, Sep.29-30, 2010,  

20. Evaluation and Measurement of Bus Rapid Transit (BRT) On Customer Satisfaction in 

Tehran with Servqual Model, APIEMS 2010 Conference (The 11th Asia Pacific Industrial 

Engineering and Management Systems Conference) 

21. Pathology and Assessment of Applied Research and Presenting Practical Alternatives in IRAN 

Using Applied Research Quality Model, The National Conference of Research and Technology 

Management, December 2010 

22. Designing and Explaining the Strategic Sense making Pattern in Organization, Strategic 

Management International Conference, December 2013 

23. Studying and Measuring Organizational Readiness for Implementing Strategies in Disaster 

Situations,  Strategic Management International Conference, December 2013 

24. Studying the Position of Sense making in Strategy Implementation and Strategic Changes, 

strategic Management International Conference, December 2013 
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26. Intelligent Model of Strategic Analysis, 3rd Strategic Management Conference, December 2015 
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4. The Theory and Practice of Change Management,  2005  

5. Assessment Tool of Iranian Entrepreneurs Personality Attitude, 2007 

6. Ten Selected Entrepreneurs the World (Person's Story and Experiences), 2009 

7. Ten Selected Iranian Entrepreneurs (Person's Story and Experiences), 2009

8. Monitoring Entrepreneurship in Iran: 2008 GEM-based data (In Persian), Sep.2010. 

9. Monitoring Entrepreneurship in Iran: (GEM-based data, 2008) (In English), Sep.2010.  

10. Entrepreneurs social network and the indicators of global entrepreneurship monitor, , 2012 
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13. Organizational Entrepreneurship: Concepts, Patterns and Applications, in Press (2018) 
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